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WHY WE LOVE TWITTER
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NOTE: This document is for people who already know the basics 

on Twitter Marketing, we aren’t going to go into things like, what 

is a hashtag, or how do you reply to a mention. That’s covered in 

the Twitter Beginner’s guide and video. 

This is really for people who are on Twitter, but want to use it 

more effectively, and to answer any questions you may have 

about using this awesome marketing tool to the best of it’s 

ability. 

Twitter is one of those social media platforms we absolutely 

LOVE. 

Why? Because of its openness. If you are going to embrace 

Twitter into your marketing, here is something crucial to 

understand... Twitter allows you to connect with anybody you 

want from all over the world, and build relationships with them 

too. Easily from the comfort of your own home or office.

That’s how we’ve used it to grow our business. In fact we can 

break it down a bit more for you. Twitter has predominantly 

allowed us to do 2 things: 

1. Connect with Influencers in our industry

2. Connect with potential clients, who (once the relationship 

was built), have bought from us. 

So buckle up, let’s get into the nitty gritty...



HOW OFTEN SHOULD YOU TWEET?
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You want to get out there as much as possible, but you don’t 

want to be annoying people Tweeting all day long and more 

importantly you probably don’t have the time to do it all day long 

either!

So how much do you need to do to keep up and make an impact, 

to make it all worthwhile?

You’re not going to like the answer…

Firstly Twitter is extremely fast paced, so if you’re worried about 

annoying people, don’t be! People don’t really care all that much, 

so long as what you Tweet is informative/entertaining/useful.

Side Note: The next section will tell you what to tweet about.

The average lifespan of a Tweet is said to be 2hrs, by which point 

no-one will ever really see it again.

So, how often should you Tweet?

Every hour your target audience is active.

So for example if you are attracting business clientele, that’s like 

8am – 6pm, so that’s 10 Tweets a day. If your audience lives in 

different time zones then think about adding in some tweets 

considering their time zones too.

But seriously, how much can I get away with?!

In all honesty that can be too much for most small businesses to 

keep up with and if it means scraping the barrel for things to 

post then there is no point really. Just do as many as you can. 

Around 5 a day shows that you are still very active and actively 

engaging as a thought leader.

Just bear in mind that the more you Tweet the better the returns 

i.e. More brand recognition, more Top of Mind Awareness, more 

RT’s and engagement, more link clicks, more website traffic… all 

of which lead to sales!



HOW OFTEN SHOULD YOU TWEET?
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ps. And this is a biggie! This doesn’t include engaging and @ 

mentions – you should be doing much more of that!

At this stage though, don’t worry, this guide is going to show you 

that it is easier than you think, and will give you some tools to 

make posting reguarly very easy. 



WHAT TO TWEET ABOUT

A common question we get asked all the time is ‘What do I tweet 

about?’

If you are doing 7 tweets a day, each day, that’s 35 tweets a week 

you need to be thinking of and it can be quite a struggle! So here 

we will break it down for you.

The Meaty Content

Firstly think about your audience and what they value. For 

example with the audience we want to target, we know that our 

followers are small businesses who need help and advice making 

their businesses grow. So essentially that is what we Tweet about 

when we break it down.

ACTION: Write down what your audience would be interested in 

hearing about and what kind of content they would value.

andrewandpete.com

Once you have that, all you need to be doing is start posting that 

kind of stuff, because like you have just written down, that is 

exactly what your audience will find interesting! It can be content 

you have created, or it can be content curation – where you find 

other content on the internet, written by other people and share 

it for your audience. If you can consistently share great content, 

your audience will love you for it and continue to listen to what 

you say and even recommend you.

ACTION: Laura Fitton teaches that a great way to put this into 

action is to create your Twitter Mission Statement. So for 

example ours could be:

‘At @andrewandpete we give practical advice about marketing 

for small business so that they can make more money.’

Give it a try yourself now:

‘At @[your@name] we Tweet [what kind of content] for [your 

target market].’



WHAT TO TWEET ABOUT

This now creates a test for your tweets, do they fit your mission 

statement? If not – don’t tweet them! You could even put your 

mission statement in your bio so that everyone knows what you 

tweet about. This will make it easier for people deciding whether 

or not to follow you, and give you some accountability

So you can literally write: ‘If you are a [target market] follow us 

for [type of content]’

Promotional Tweets

Do we promote ourselves? Absolutely, but only if it is relevant 

and provides value. We tend to use the 80/20 rule as a guide, so 

only 20% of our tweets (if that) will be self promotional. 

Therefore you must be doing the other 2 types of tweets for it to 

be OK to self promote.
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And we tend not to go for the hard sell with Self Promotion.  

People like to shop but they hate being sold too, especially on 

Twitter. We can’t stress that enough! The more you go for the 

hard sell, the more people will tend to ignore you and worse, 

unfollow you. So remember it is all about providing value, and we 

‘self promote’ by promoting a free ebook, or a free course, or 

webinar, or networking event we run etc.

ACTION: If you are giving a lot on your Twitter, don’t forget to 

promote. Check out the Twitter Tools section

Interaction Tweets

Another big chunk of our Tweets are ‘interaction tweets’ where 

we will go down our relevant Twitter Lists (more on that later) 

and find people to reply to or RT. This is great for giving back to 

your audience and building your brand awareness too, so 

double-y beneficial. They are also pretty easy Tweets to do too!

ACTION: Make sure it is in your Twitter Schedule to do some 

Interaction Tweets!



The Different Type of Interaction Tweets

With Interaction, rather than waiting for somebody to talk to 

you, you should try make the first move. But how do you do 

that? 

This is where the hierarchy of engagement comes into play. As 

you are going through your Twitter lists (more on that later) 

these are the kind of ways you can be engaging.

We have ordered them from least to most effective, although 

that isn’t an exact science! Simply put, the more effort and 

sincerity you put in, the stronger that engagement will be.

Like. To get started, you could just click the heart symbol on 

Twitter to like a Tweet. This is the easiest way to engage with 

somebody and you can do a lot in a short space of time, which 

also makes it the least effective. However the person who’s 

Tweet you have liked will get a notification nonetheless. It’s the 

quick and easy way to massage someone’s ego.
andrewandpete.com

Retweet. Next up, if somebody has shared a particularly good 

piece of content, hit that Retweet (RT) button and share it with 

your followers. This is better than a like, as the person gets the 

benefit of getting in front of your audience.

Reply. Now we are starting to get into the real relationship 

building. Hit the reply button, and respond to somebodies Tweet. 

Make sure to ask questions and get conversations flowing.

Quote Retweet. Twitter has changed this function slightly 

recently, and you are now able to RT a Tweet and add your own 

140 character Tweet to it. So you can share somebodies content 

and leave a personalised message.

Comment on their blog and reply. The effort levels (and 

therefore effectiveness) are kicked up a little now. Why not find a 

blog somebody has Tweeted, comment on it, and then reply to 

the Tweet to let them know.

WHAT TO TWEET ABOUT



Reply with Image. Visuals on Twitter go down a storm, so if you 

add an image to your reply, that is bound to be more effective 

than simply words. You could even use a bit of humour here, 

why not reply with a meme!

Reply with Video. Now we are up a whole other level. On the 

Twitter App you can actually reply to people with a short video! 

How cool is that!? You can say more, and add a live talking face to 

your Tweets!

All of the above are variations of replying to a Tweet that 

somebody has sent, but again we say ‘why wait!?’ We know who 

we want to connect with, so don’t wait for them to Tweet 

something interesting… be the conversation starter!

The Shoutout. #FF / #FollowFriday used to be more popular on 

Twitter than what it now is, but it was basically a way people 

could tell their followers who are other interesting people to talk 

to. You can still use this to give people a mention, but you don’t 

just have to wait till Friday, give somebody a personalised 

shoutout at a random time. andrewandpete.com

Spontaneous @ Mention. Simply start talking to somebody, ask 

them a question or their opinion on something interesting. It’s 

nice to be remembered.

Spontaneous @ Mention w/image or w/video. Again, adding 

an image or a video to your Tweet is a great way to build up 

those relationships faster and more effectively. The brain is 

visual, and there’s only so much personality you can get across in 

140 characters of text. If you aren’t using images or video, you 

aren’t using Twitter to it’s fullest ability.

Share their content with a unique mention. If somebody does 

a lot of blogging / vlogging, or creates any other type of content, 

then sharing it for them on their behalf without being asked is a 

really nice thing to do. Show that you have read it by referring to 

something in it, and recommend to your followers that they read 

it too. Don’t forget to include the @ name of the creator so they 

get notified that you have shared their stuff.

WHAT TO TWEET ABOUT

https://www.andrewandpete.com/visual-marketing-on-twitter/


There’s 11 ways there you can make the first move, so don’t be 

shy… just go make that move, build those relationships and get 

Twitter working for you. This really is one of the quickest ways to 

build relationships with key people, so good luck and let us know 

how you get on!

andrewandpete.com

WHAT TO TWEET ABOUT
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In the precious 160 character limit you have, just what should 

you be putting in your Twitter bio.

NUMBER 1. What you do. Yes we are starting with the obvious, 

but you need to be specific how you can help or even better - 

what problems you solve for people.

NUMBER 2. Upbeat, optimistic words. Sound excited about what 

you do - or nobody else will!

NUMBER 3. A link. Did you know as well as including your 

website in the space for your URL, you can also include a link in 

your bio. This could be to a specific page you want to drive traffic 

too.

NUMBER 4. Words for Search. Remember people can find you 

on Twitter, so it is probably therefore a good idea to allow 

yourself to be found by including words that people may be 

searching for.

NUMBER 5. Impressive Facts. Won an award recently? Worked 

with an impressive number of people? Don't something 

note-worthy. Include it in your bio for some extra brownie points.

NUMBER 6. Hash Tags. You can use suitable Hash Tags if you are 

part of a community. You can do this on a temporary basis too, 

when we went to Social Media Marketing World, we put in our 

bio 'Attending #SMMW15 and got a ton of new followers and 

interaction.

NUMBER 7. A Call to Action. OK, so % wise don't expect a high 

proportion of people to action this Call to Action, however it 

doesn't hurt to use one anyway - who knows - your perfect 

customer may be looking! The Call to Action doesn't have to be 

'Follow Me' it could be 'Download X for...' or 'Tweet me to ask a 

question on...' or even 'Click here to..."

NUMBER 8. Humaility. Yes here comes the cliche - people buy off 

people. It is true though, so don't sound like a machine.



ARE YOU USING TWITTER LISTS?

Let’s talk about Twitter Lists. Hands up who is using them? They 

are probably the least talked about and the least used aspect of 

Twitter, but there are loads of ways you could and should be 

using them, especially if you are actively using Twitter.

Because they solve a big issue with Twitter…the noise!

Twitter is a noisy fast paced world. In the time it takes you to 

read this article on average 1,710,000 tweets will have been 

tweeted. That is insane. It is hard to keep up with our timelines, 

and sift out the stuff we care about, and for that reason it can be 

hard to engage and build relationships with the right kinds of 

people on twitter, which we need to be doing for it to work for 

us. This is where lists come into play.

If you don’t know already Twitter Lists simply put, allow you to 

put anybody in a ‘list,’ so you can then see a timeline of tweets 

from just those people, this makes it much easier to engage with 

the right people, or keep an eye on what certain types of people 

are talking about.
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You can make ‘public’ lists that anybody can look at and people 

get notified if they have been added to a public list, or you can 

make ‘private’ lists that only you can see.

ACTION: Write down the types of people you want to be talking 

to on Twitter.

ACTION: Write down a separate list of people you would like to 

‘monitor’ on Twitter.

Examples of ways you could use lists…

– Make a list of clients. This could be public or private, and should 

be all current and past clients. It is important to keep up these 

relationships like we have talked about in the past, as past clients 

are your best future clients or future referrers. Aim to talk to 

these people, ReTweet (RT) their Tweets, reply to them. The aim 

is to solidify relationships but also keep your business at the top 

of their mind.



ARE YOU USING TWITTER LISTS?

– Target Market List. There are a couple ways you could do this. 

You may want to make a list public, and name the list something 

so people take notice when they are added to it. For example if 

you are targeting manufacturers in the North you may call the 

list ‘Top Manufacturers in the North.’ Or if you are a fashion 

company you may call the list ‘Stylish People.’ Once again once 

people are in the list, interact with them! Don’t sell, sell, sell, but 

be friendly.

– You could set-up what we call a ‘Talk to’ list. This is a list of a 

manageable amount of people, between say 10-20, who you 

make a real effort to talk to for a week/month. This list should be 

private. After a week/month time, remove them from this list and 

add them to another list full of past people who have been on 

your ‘Talk to’ list, then replace them with some new people. You 

should still keep an eye on your second list, and talk to them, 

don’t forget about them after the week/month!
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– Competition. A private list of competition isn’t a bad idea. You 

should be keeping an eye on what they are tweeting, what they 

are doing, who they are talking too, and picking up some tips and 

tricks from them too.

– Influencers. An influencer is anybody in your industry who has 

a large following. Talk to these people, if you can get them to 

reply to you or RT your stuff, then you can access their audiences 

too.

– People you know offline. This is a great way to build on the 

relationship you may have started offline. Whenever you get a 

business card, go find them on twitter and add them to this list. 

Again it could be private, or you could call it something like 

‘friendly people.’ But dip into this list and keep up the 

relationships by talking to these people regularly too.
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What all of this does is simply increase your Top of Mind 

Awareness with the right kinds of people, and make Twitter a 

less noisy place! If you want to get some business from Twitter, 

lists are your best friend!

ACTION: Go to Twitter and create a few lists based on the 

information in this article. To create a list on the desktop version 

of Twitter, click your profile picture in the top right and select 

‘lists, then in the right sidebar click ‘create new list.’ To add 

people to a list, on somebody’s profile click the ‘cog’ symbol and 

select ‘add or remove from lists’

ACTION: Keep checking your list timelines, and appropriately 

interact with these people.

andrewandpete.com

https://www.andrewandpete.com/top-of-mind-awareness-toma/
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USING TWITTER AT EVENTS
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Recently we attended a business development weekend, a whole 

weekend for around 50 different businesses. It was quite intense 

and it was great to meet and bond with so many people. Most of 

which could be potential customers, but how could we maximise 

this fleeting weekend? Here’s a hint, Twitter! This is quite a 

powerful technique to make the most of any event that you 

attend with quite a large crowd in just a few easy steps…

1. The first thing we did set up a hashtag especially for the event 

(make sure it isn’t used for anything else, we’ve made that 

mistake before!). So now basically you can see a feed of all the 

people that tweets using that hashtag. The beauty of tweeting 

first is that it is the first one that everyone will see and make it 

most likely to be the most popular tweet in the feed. So make 

sure it is a good positive tweet.

2. Next thing, get the hosts on board to let everyone know and 

announce it to all attendees that YOU have set up a hashtag and 

that it is a great way to stay in touch with other people at the 

event. For them, it’s a bonus to see everyone get more value 

from the event and to approach it from a networking point of 

view. Make sure you yourself tell everyone too, you’ll soon see a 

flurry of people tweeting live from the event, make sure you 

follow everyone and engage (they should all follow back).

3. Lastly, start to build a twitter list that everyone can join in and 

subscribe to. A Twitter list makes it easier to filter out unwanted 

noise from everyone else and just focus on those at the event. If 

you are the host of the list, then you get noticed more than 

everyone else.



USING TWITTER AT EVENTS
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Why is this so good? Because it helps you get noticed straight 

away by everyone, builds your following and influence rating, but 

then also to keep up relationships afterwards to make sure they 

don’t forget about you. By continuing to engage with people 

(because it’s easy once they are in a list) you can optimise that 

relationship by replying to people and constantly staying in their 

mind. If you use these kind of methods, not only will you 

generate more awareness, but build long lasting business 

relationships.

Top Tips:

– This will work better if you maintain a good Twitter profile.

– Keep up the good work every so often, and go back to the list 

now and then to engage with people and always use the hashtag 

when necessary.

– Top this up by connecting with people on LinkedIn as well – the 

more people get reminded of you the more likely they will be to 

come to you for your service. You’re building rapport the more 

you engage.

– Post some photos live of the event, they’re really good for 

getting retweets and favourites – which is good for boosting your 

influence rating on Twitter.

ACTION: Look to see if there are any events coming up in your 

diary. Put in your diary the day before to find and re-read this 

article.

ACTION: Look to see if the organiser has been tweeting using a 

hashtag already, if not approach them and ask them if you can 

set one up.

ACTION: If there already is a hashtag, use it well throughout the 

event using these methods.



PINNED TWEETS

On Twitter there is a great opportunity that almost EVERYONE 

misses out on! But hopefully now you won't after this article ;)

What is this mysterious thing?

Well it is the 'Pinned Tweet'. Essentially you can 'pin' your post to 

the top of your feed. So whenever anyone visits your profile the 

first tweet is always that one. Pretty cool right?

But what does that mean for you?

Well it's an opportunity, an opportunity to sell and promote. You 

know we don't ever like to hard sell, it turns people off. The best 

thing to do is promote your opt-in here. This way it's always 

there for people to see. If you're utilising Twitter a lot then this 

could be a great additional way to drive more traffic your opt-in 

page.

andrewandpete.com

Here’s an example of ours:
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To do this all you have to do is tweet, then click on the three dots 

'...' to show more options for that tweet, then click 'Pin to profile 

page'. Simples. *Squeak*

The same can be done on pretty much on all the popular social 

media platforms. On Facebook you can highlight a post and 

there are cover images too, LinkedIn even you can put an image 

on your profile. Have a look on your social media platform to see 

if there is something similar.

So, which social media platform do you use and have you made 

the most of promoting your opt-in offer?

ACTION: Buy a domain for your opt-in squeeze page if you 

haven't already.

ACTION: Create a graphic for your highlighted feature to show 

off your opt-in, tweet it and pin it!

ACTION: Create a cover graphic for you profile to push your 

opt-in.
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If you don’t know already Twitter Hours are specific Hashtags (#) 

on Twitter, based around a specific community. The premise of 

them is that for a hour each week, members of that community 

will tweet out, using their Hashtag, and talk to each other online. 

They are a great way of growing your twitter following, and 

increasing your engagement too.

There are hundreds of Twitter Hours out there, we have a list of 

some UK specific ones on our website here, as well as some 

industry ones, but do a search to find some suitable for you. 

This is what we suggest you do…

ACTION: Find your top 5 twitter hours.

ACTION: Over the next couple weeks schedule in your diary to 

try out at least 2 a week.

ACTION: Measure in each Twitter Hour which has most 

engagement (i.e. followers/replys/RTs/favourites), and pick 2 

Twitter Hours to do each week.

Top Tips on Twitter Hours
The issues we see with Twitter Hours is that people see it as an 

excuse to solely push out sales messages. Which to be honest is 

selfish. They are supposed to be a way for a community of 

people to interact and talk to each other. So often the bigger the 

hours get, the worse they become for developing meaningful 

connections (which leads to sales!)

Tip 1: Understand people are not going to see your tweet, and 

buy from you then and there. Instead see Twitter Hours as a way 

of building up connections and then continue to speak to those 

people on Twitter.

Tip 2: It might be a good idea to put people you have interacted 

with in a private Twitter List, so you can easily find their content 

again on Twitter.

Tip 3: Be a dedicated Twitter Hour attendee, the more regular 

you become, the more people will interact with you and 

remember you.

http://www.andrewandpete.com/complete-list-twitter-hours-use/
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Tip 4: Photos and Videos are so powerful, as they will stand out 

in the feed. Use them.

Tip 5: Don’t just talk about yourself, reply, RT and follow other 

people contributing.

Tip 6: The list above isn’t extensive, new ones are set-up regularly 

so Keep an eye out for any other suitable ones. Comment below 

if you find one, and we’ll add it to the list.

Tip 7: Twitter Hours work by reciprocating, if you Retweet and 

follow people, chances are that they will do the same to you.
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Compare Twitter search to that of a Google search and you get 

such a vastly different outlook. Typically search engine results 

pick up both paid and organic search results to websites, articles, 

blogs, videos, and other forms of content. With a Twitter search, 

you are actually tapping into people having conversations, 

expressing opinions, likes and dislikes, wants and needs, to name 

a few. All in real time! So if you’re looking to find and connect 

with potential customers, and more importantly, tap into what 

they are thinking right now, Twitter’s advanced search can be a 

powerful marketing tool.

To get to the advanced search function simply search for 

something and then click ‘more options’ and then ‘advanced 

search’ or alternatively just go to: 

www.twitter.com/search-advanced

It looks like this:

http://www.twitter.com/search-advanced
http://www.twitter.com/search-advanced
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● If you’re running an event why not search for people 

talking about your event topic and invite them to your 

event by searching for keywords relating to your 

event/industry/topic/speakers

● If you have an event with speakers you can search for 

people who mention that speakers account with a positive 

sentiment i.e. people who like your speaker and who are 

the perfect people to invite to your event.

● Why not search for negative tweets that mention your 

competitors, then poach them!

● If you are using a twitter strategy of following on mass, 

then unfollowing, Twitter advanced search might be a 

great way to find relevant accounts to follow.

This is just the tip of the iceberg, get creative and find out what 

works for you.

We hope that just by looking at the various options you get really 

excited at the possibilities?!

How you can use Twitter advanced search

● See what people are saying about you

● Monitor the sentiment of your Brand in conversations

● Monitor your competitors, what people are saying about 

them and the general sentiment towards them

● Find people who need your product/service

● Location based searches around your industry.

Examples to spark your imagination

● A sandwich shop could search for people in the area who 

say that they are hungry by searching for people in the 

area mentioning any of the words; “hungry” “starving” 

“food” or even specific items such as “pizza” or “ice cream”



TWITTER ADVANCED SEARCH
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It’s also a good idea to keep these in mind:

● Once you find a good ‘search’ you can save it, so it easier 

to do next time. Why not build this into your daily/weekly 

routine to check. Speed is key on Twitter

● Keep in mind that not all Tweets are recorded with a 

location, so if you get ‘no results’ try to broaden your 

search or remove the location filter

● Think about the language your audience will use, e.g. 

‘Starving’ or ‘Starvin’

With all this flexibility available, you can easily over complicate 

things. It is always best to try and keep your searches as simple 

as possible to avoid the risk of missing Tweets due to you over 

complicated search query.

ACTION: Spend ten minutes on the search feature now and see 

what magic you can come up with.



TWITTER AND VISUAL MARKETING
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Visuals Stand Out on Twitter
In fact, Hubspot ran a study recently and found that tweets with 

images get 150% more retweets, 18% more clicks and 89% more 

favourites than those without.

The proof is there that we should all start using more visuals on 

Twitter. But there’s a problem right? We are lucky in that we are 

designers with a pretty visual brand. We can get away with 

having an image like this on our Twitter Feed:

The world has gone visual and the term ‘visual marketing’ has 

blown up!

But what does this mean for small businesses who want to do 

visual marketing on Twitter? Luckily we are going to tell you, and 

doubly-lucky…it is good news!

If you use Twitter, you will know it is fast paced. The amount of 

Tweets that come through our timeline on a minute by minute 

basis is crazy. Don’t get us wrong…we LOVE Twitter, but standing 

out in the wave of Tweets is a challenge you need to overcome.

This is where visual marketing on Twitter comes into play.

The principle of this isn’t hard to get your head around at all, it 

can be explained in 5 simple words
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This is going to be different from company to company, so we 

are just going to give you some inspiration here…

ACTION: Look at your current Tweets over the past week and ask 

yourself how an image could have enhanced them.

ACTION: Go down this list and jot down some notes of what you 

could do.

Your Visual Marketing on Twitter Inspiration List: 
● Blog post titles as visuals. If you are doing any kind of 

content marketing or blogging create an eye catching 

visual with your great blog title as the main focus. Tweet 

this out with a link to your blog.

● Behind the scenes action. Instagram is a great place for 

these types of photos too, but don’t write off posting them 

to Twitter too. Add a bit of humanity to your feed with 

some real life shots.

However, any business can be doing visual marketing on Twitter, 

in 2 steps…

Step 1: Have the ability to easily make graphics.

Our inner designers don’t want you to know this but 

www.canva.com is a bloody brilliant tool for designing 

graphics…even if you aren’t a designer! There’s so many 

templates/graphics available for free or extremely cheap, and it 

has the correct dimensions for Twitter ready to go.

ACTION: As with anything, you’ll have to learn how to use Canva, 

but we know loads of people who have quickly gone from novice 

to pro. It just takes some practise. Go check it out…if it is your 

first time using it they have a great tutorial when you first start (if 

we remember correctly it has something to do with putting a hat 

on a monkey).

Step 2: What Visuals to Post
So now you know how to make visuals, you need to actually…you 

know…know what to make!
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● A photo of your website being used with a link to the same 

page. There is a great app called Place It that can help with 

this.

● Video. Don’t forget ‘moving images’. Interesting videos 

you’ve either created or curated go down great on Twitter.

● Response Videos. This is probably one of our favourites. 

Instead of replying to tweets the normal way, the Twitter 

App now allows you to record short videos, and post them 

natively to Twitter. This is a fantastic way to build up 

relationships with your audience.

We hope that has helped you get your head around Visual 

Marketing on Twitter. 

● Quotes. Yes quotes can be a bit over done on Twitter, but 

in our experience they work. We have a range of image 

quotes branded up and loaded inEdgar ready to Tweet. 

We mixed in some humour to our quotes, as it fits our 

brand, so try finding some quotes that fit yours too.

● Events you attend. Our smart phone has made us all 

photographer. Snap some photos of events you are at, 

and tweet them out!

● Testimonials. Instead of boring text based testimonials, get 

a photo of the person who said the testimonial and layer 

over a short snippet of what they had to say. If your 

product/service can be shown in shot…even better. (e.g. a 

boutique fashion shot could snap photos of happy 

customers wearing the clothes with a quote of what they 

had to say).

● Action shots. In a similar vain to the testimonial, get some 

action shots of your product/service in action and SHOW 

not TELL your audience what you do.
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NEW IN 2016: Twitter Stickers

Following the Snapchat trend, Twitter has launched it’s own 

version of ‘stickers’. 

You can upload or take photos within the app, and add your own 

stickers like this. 

This is a great way to get your Tweets standing out in the feed, 

and each sticker is clickable - linking to it’s own feed (which is 

another way you can get discovered). 

At the time of writing, Twitter has just announced branded 

stickers for select brands too, but look out for these being rolled 

out further. In time you may be able to encourage your followers 

to use your own stickers, which opens up even more possibilities 

for visual marketing on Twitter. 
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So… are you building your list on Twitter to full effect?

The first thing you need is a Lead Magnet. Something that you 

can give away for free in exchange for an email. This doesn’t have 

to take you weeks to create. In fact, some studies have shown 

that the best lead magnets are the ones that provide a quick but 

extremely useful solution to a specific problem.

So your Lead Magnet doesn’t necessarily need to be a 50 page 

ebook, or online course. It could be a 5 minute video, or some 

actionable tips/secrets/strategies that your target audience will 

find extremely valuable. Or it could be something like a live or 

recorded webinar. There’s countless options here to choose 

from.

ACTION: Create your Lead Magnet. We have a ton of advice for 

this over on atomic for all you amazing members.

Now we need to offer this in exchange for an email.

Now, we want to chat to you about how to build your email list 

on Twitter.

We do LOVE Twitter, but like most things in life, it isn’t perfect. 

There’s 2 main drawbacks in our opinion.

Drawback 1: It isn’t yours. One day (hopefully not in the near 

future), it may go the way of MySpace

Drawback 2: It is bleeping noisy, and easy to blend into the 

barrage of Tweets if you aren’t careful

So, we would encourage you to be using Twitter to build your 

email list. It is a clever strategy, and one that we use in our own 

business. It solves the above drawbacks…

Solution 1: You own your email list. It shouldn’t be going 

anywhere

Solution 2: Getting attention in an email inbox is much easier 

than in a Twitter Feed (though yes, that still has its challenges)
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The frequency of how many times you can do this depends on 

how many Tweets you have going out each day, and how many 

Lead Magnets you have. What you really don’t want is every 

other Tweet being a link to the same Lead Magnet!

Since we have over 7 Lead Magnets now and regularly Tweet, we 

can put at least 1 Lead Magnet out each day. Most experts 

suggest around 80% content curation, and 20% self promotional 

(i.e. Lead Magnets/Self Promo).

ACTION: These type of Tweets are perfect scheduling fodder, use 

something like Tweetdeck, Hootsuite, ManageFlitter or Edgar to 

schedule out these Tweets.

Number 3: Your Blogs

This is a slightly longer way around, but if you have a back 

catalog of evergreen (not time stamped) blogs, posting them out 

regularly on Twitter is a must do. However, at the end or in the 

middle of a blog, have a Lead Magnet that offers more 

information about the subject. 

So, getting back to the topic, where do we ‘advertise’ this Lead 

Magnet on Twitter to grow our list? There’s 4 key places.

Number 1: Put a link in your bio

Starting off easy, simply put a link in your bio, to a page where 

the person can download your Lead Magnet. A good tip here is to 

make the link look ‘pretty’. URL shorteners can look a bit spammy 

in your bio, so ensure it is something like 

www.yourdomain.com/webinar

If people are checking out your bio, and your copy is enticing 

enough, chances are they will click that link.

ACTION: Edit your bio, to include a link to your Lead Magnet.

Number 2: Your Tweets

If you are interacting and sharing enough good content on 

Twitter there is absolutely nothing wrong with sharing a link to a 

Lead Magnet every once in awhile. 
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You can use the same Lead Magnet in numerous blogs as long as 

they are relevant to the subject of the blog. As a great example of 

this, scroll right to the bottom of this blog to check out our 

awesome Twitter 600 strategy on growing your Twitter following 

full of targeted people.

ACTION: Go through all your historic blogs and add in your Lead 

Magnet to the relevant ones. Schedule these out regularly.

Number 4: Twitter Cards

The Twitter Advertising Platform has gotten much stronger as of 

late, and if you haven’t already you must check out Twitter Lead 

Generation Cards. They allow your audience to share their email 

address with you from within Twitter, so you aren’t sending them 

away to another site a click away, but collecting detail righ there 

and then. Cool right!?

ACTION: Who better to explain more about how these work than 

Twitter themselves. Here’s the link to read more about Lead 

Generation Cards.

https://business.twitter.com/solutions/lead-generation-card
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We had completely forgotten about that! But it is cool to be 

reminded and find out the results!

Interestingly though, look at the stats… 54 votes. Who else get’s 

that kind of engagement on their Tweets? This guy doesn’t even 

have a huge following (2,636 at the same). Would you like a slice 

of that?!

We got a notification the other day…

Turns out that at some point (24 hours in fact) we voted on a 

Twitter poll:
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HOW TO CREATE A TWITTER POLL
Click here on the circular ‘Poll’ icon to start…

Then just write your question 

and give up to 4 ‘Choices’…

WHY SHOULD I DO POLLS
Twitter Polls are a essentially a great way to get engagement. 

Why do you want engagement? Because more engagement leads 

to more trust and awareness and that leads to sales. There is a 

direct correlation.

We’re aren’t saying they are the best thing since sliced bread but 

every little helps in the noisy world of social media. The one 

annoying thing (as a marketer) is that you can’t see who has 

voted, it is all anonymous for user protection of course (a good 

thing).

Twitter Polls are just one of the new experimental initiatives from 

Twitter including… Moments, which lets users follow specific 

events through a curated collection of tweets (similar to 

Snapchat Stories), and removing the character limit on Direct 

Messages, giving Twitter a foot in the messaging wars. This might 

be to do with the new Twitter CEO, Jack Dorsey, but let’s hope for 

lot’s of cool new features!
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HOW TO USE TWITTER POLLS (what to actually ask!)
What kind of things should you ask? You also can’t schedule 

them in using social scheduling platforms so they have to be real 

time questions.

1. Use trending topics/hashtags. Jump on the social 

bandwagon for trends and ask some questions around 

what’s happening right now. You might also pick up some 

followers from this.

2. New product features

3. Feedback on support/features/content

4. Just for fun quizzes

5.  “Do you prefer…”

6.  Predictions

7.  Event interaction

8.  Polls for opinions for your press releases.

ACTION: Test out your first Twitter Poll now, it’s quick and easy 

to do…
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How much do you hate Twitter’s automatic Direct Messages.

Like. Seriously. Annoying.

People hounding you to like their Facebook Page, check out their 

website, or even worse… buy something!

That’s got to be the definition of jumping the gun right? From 

something as innocent as a follow on Twitter, to BUY my stuff in 

less than a minute!

So we wanted to turn that on it’s head, and came up with our 

Twitter Auto-DM strategy that, seems to be… actually working.

If you were to head on over to www.twitter.com/andrewandpete 

and give us a follow (if you aren’t already), you will be presented 

with this direct message:
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Select one of these (the most popular choice is ‘kick us where us 

hurts’ – apparently we have vengeful followers), then you get…

How intriguing is that?! Which takes you to this page:
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Some people even take a screenshot and share it on Twitter 

because they think it is genius – seriously – they are sharing our 

spam – that is a good result right? Here’s a snapshot of some of 

the best responses (we get loads), shared publicly on Twitter…

And an option to download something if you so wish.

So what was our thinking behind it?

Quite simply, we were thinking the best way to break through 

these spammy messages, was to firstly acknowledge that – yes 

this is an automatic message which traditionally is bad. Then 

secondly have some fun with it, and catch people off guard.

Side Note: We use SocialOomph to send the auto-DM.

So does it work?

The results have been quite funny. As we would expect some 

people simply ignore the message, or don’t see it. The Message 

box is a spam-fest, and a lot of people don’t check it for that 

reason.

However we have had some great results and some great 

interactions from it.
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ACTION: You need to get thinking now. Firstly is your auto-DM 

guilty of jumping the gun? If so, go fix it! Secondly can you take 

some inspiration from our example and apply it to your own?

So how can you do it too?

We understand this kind of message goes with our branding, and 

for you, this may not work.

So what we would say instead is just think a little bit creatively, if 

you want to do something similar.

Here’s some pointers:

● Acknowledging that it is an auto-DM is clever, pretending 

that you message is something it isn’t is a sure fire way to 

get ignored by that person.

● Don’t give a generic call to action, like follow me on 

Facebook. You need to give somebody a reason to go do 

something.

● If you aren’t going to use humour, giving something 

extremely valuable away in an automatic message can be 

a nice way to soften the blow. It needs to be 100% free 

though, don’t even ask for an email. Going back to our first 

point – don’t jump the gun!
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So there you have it…

This eBook is chocka full of ideas that you can be implementing 

in your Twitter Marketing. 

Are you ready to get started and kick butt on Twitter?

You may be feeling super inspired, or super overwhelmed right 

now. 

Here’s our advice… don’t try to do it all at once, start where you 

feel comfortable and just add in the extras as you go, before long 

you’ll be a Twitter Pro.
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